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We get people.
Everyday, extraordinary people.
And we help you do the same.
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We asked 2,000 Target guests, 
67% of whom have children, 
how they plan on approaching 
Halloween 2021.  
Their responses put them in three  
clear categories.

48% 
are Halloween  
Enthusiasts. 

27% 
are Halloween 
Humbugs. 

25% 
are the Non-
committal Middle.

While it’s not surprising that Enthusiasts are all in, even Humbugs will spend more at Target this year. Only 
33% of Humbugs don’t plan on shopping for Halloween in 2021, compared to 40% of Humbugs last year.

Enthusiasts are those who view the holiday as “extremely” or “very” important, and Humbugs view the 
holiday as “slightly” or “not at all important.” The Noncommittal Middle fall in between.



A tale of two 
consumers.
Even if they’re divided on their love of Halloween, 
Enthusiasts and Humbugs have a lot of purchasing 
power in common.

Halloween Enthusiasts 

96% 
will decorate for the holiday.

95% 
say Halloween candy is  
moderately or very important.

94% 
expect to dress up  
in a costume.

89% 
plan to shop at least one 
month in advance.

VS. Halloween Humbugs

45% 
will decorate for the holiday.

65% 
say Halloween candy is  
moderately or very important.

30% 
expect to dress up  
in a costume.

36% 
of Humbugs are more likely 
to shop in the last two weeks.



More treats.
A whole lot fewer  
tricky situations  
in 2021.

We asked our guests to think about what they’re 
looking forward to—including activities they skipped 
or adapted for 2020—as they plan out this year.  
There was a clear winner among all guests, including 
Enthusiasts and Humbugs.

A full 43% are 
looking forward 
to greeting trick-
or-treaters again.

33% 
Attending/hosting 
Halloween parties

32% 
Taking kids trick- 
or-treating

20% 
Decorating inside or 
outside; dressing up 
in costumes; buying 
Halloween candy

43%

Other top response included cooking and/or baking (15%); carving pumpkins (13%); 
Halloween-related entertainment (9%); booing, aka leaving treats for neighbors (9%); 
and making Halloween arts and crafts (8%). 



Going back to what was? 
Think more about what’s 
important going forward. 

63%  
of Target guests are looking to 
celebrate 2021 like a normal year. 

 27%  
plan on keeping activities 
smaller than in a normal year.

49% 
intend to shop in store  
(a 29% gain over last year) .

Not all consumers are ready to bounce back to pre-COVID activities. Some found new 
activities that they plan on continuing to enjoy at home. If your brand offers home décor or 
home entertainment goods, this equals a new opportunity. And if your brand is looking to get 
into the Halloween fun, now is the perfect time to connect with Target shoppers. 



Pets are part of the family.  
And the fun.

44%  
of pet owners plan on 
dressing up their pets. 
For Enthusiasts, that 
increases to 55%. 

51% 
of those planning  
on a pet costume  
will buy a new one 
this year. 

So, what’s the winner when it 
comes to costume choice? 
Monster, by a wet nose. 

22% 21% 20% 20% 19% 
monster food animal other (cute, don’t superhero

know, family 
themed)



When it comes to candy, 77% say  
Target is their retailer of choice.  
They’re equally decisive when it comes to candy type and what they’ll do with it. 

61% 
say chocolate is 

their household’s 
favorite treat. 

67% 
plan on passing  

out candy.

34% 
of Enthusiasts  

intend to make  
boo bags. 

Chocolate isn’t the only way
to scare up good sales. 
Shoppers who started new activities in 2020 anticipate they’ll make purchases to 
support those same activities in 2021.

2020 activities
Halloween movie nights

Entertaining small groups of people

Making Halloween crafts

More decorating

 

2021 anticipated  
purchases 
Halloween-related entertainment 

Halloween cooking/baking 

Arts and crafts kits 

Halloween home décor, pumpkins 



Enthusiasts. 
Humbugs. 
Pet owners. 
Get more of the people 
you want to reach. 

Key takeaways 

66% 
of Target guests plan on 
Halloween shopping at least 
one month in advance. 

Now’s the time to promote 
your brand.

86%
of Target guests think buying 
Halloween candy is important. 
 
Candy still rules the day and 
can provide a last-quarter 
sales boost.

7
From pets to entertainment, 
Target guests plan on spending 
across 7 key categories. 

More SKUs mean more 
opportunity for your brand.

Want to put these Halloween insights  
to work for your brand? Drop us a line. 
Roundel.com/contact_us
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